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ABSTRACT

This study aims to explore the effectiveness of political communication and personal branding
strategies employed by William Aditya Sarana in building strong relationships with voters and
shaping public perception. Utilizing social media as a primary tool, these strategies have shown
positive impacts on voter support, particularly among young and urban communities. However,
challenges in managing criticism and negative issues highlight the need for politicians to develop
mature strategies for image management in the digital era. This research contributes to the
understanding of political communication and personal branding in contemporary politics,
providing insights into how young politicians can leverage these strategies for success. The
findings underscore the importance of understanding the target audience, maintaining message
consistency, and effectively handling criticism. While this study provides significant insights, its
scope is limited to a single politician, suggesting a need for further research involving diverse
subjects and methodologies.

Keywords: Political communication; personal branding; social media; voter support; image

management.

1. INTRODUCTION

The 2024 General Election in Indonesia
brought several interesting phenomena,
especially related to the involvement of the
younger generation in the political arena. One
prominent example is William Aditya Sarana,
Chairman of the Indonesian Solidarity Party
(PSI) Faction in the DKI Jakarta DPRD, who
managed to win the highest number of votes for
a legislative candidate (caleg) for the DKI
Jakarta DPRD. This achievement reflects a new
trend where young politicians, especially
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millennials, are starting to play a significant
role in Indonesian politics. William, who first
entered politics while still in college, is a
symbol of the active involvement of young
people in politics which was previously
considered an arena dominated by older people.
The reluctance of young people to get involved
in politics needs to be given serious attention.
This is because democracy requires active
involvement from its citizens, including young
people, so that democracy can function well
(Widjanarko et al., 2023).
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Figure 1. Instagram account posts Williams

William’s use of social media as a tool for
political communication and personal branding
reflects a significant shift in the modern
political landscape. Social media platforms,
with their immediate and unfiltered nature,
offer politicians a direct channel of
communication to engage with their audiences,
bypassing traditional media gatekeepers.
However, the idea of convergence is
increasingly more perceivable with the
development of digital technology and the
communication network. Scholars offer various
taxonomies or categorizations to discuss media
convergence  (Widjanarko &  Hariyani,
2022).This ability to design and control
personal narratives is critical in political
communication,  where  perceptions  of
authenticity and relatability can greatly
influence public opinion. (Ekman, 2024;
Krishna, 2024) .

This phenomenon invites special attention
to the dynamics of politics in Indonesia,
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especially how young people change paradigms
and influence election results. In this context,
this study aims to explore more deeply the role
of millennials in Indonesian politics, focusing
on William Aditya Sarana as a case study.
Informed citizens tend to be more tolerant
because they are better able to understand the
complexities of democracy and the reality of
the diversity of views that exist in society
(Widjanarko & Hariyani, 2022). This study will
not only explore how William built his political
career, but also how his involvement influences
public perception of politics and young voter
participation in DKI Jakarta.

Research by (Kongsri, 2024; Schirmann,
2024) states that the younger generation tends
to bring new, more progressive and critical
perspectives to politics, which can enrich
political discourse and encourage policy
reform. In addition, research by (Gorgulu,
2024; Schnabel, 2024) found that millennials
have high political engagement through social
media, which allows them to mobilize support
quickly and effectively.

The state of the art on this issue shows that
there is a major shift in the Indonesian political
landscape, where the younger generation, with
the support of digital technology, is able to
utilize social media platforms to gain political
support (Gorbatov, 2024) . William Aditya
Sarana, with his popularity on social media and
expertise in digital communication strategies, is
a concrete example of how young politicians
can influence election results through smart and
targeted campaign strategies.

William's  success also reveals the
contradictions in Indonesia's political system.
On the one hand, the involvement of young
people in politics provides new hope for a more
inclusive democracy. On the other hand, there
is still resistance from older political circles,
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who often see young people's initiatives as a
threat to the status quo. This is reflected in
William's case, who revealed the strange
budget of "Aibon Glue" worth Rp 82 billion,
where his actions were considered a violation
by the Jakarta DPRD's Honorary Council.

Based on a review of previous studies, it
can be seen that there is a knowledge gap
related to how the younger generation,
especially millennials, face challenges in the
political world which is still dominated by the
older generation (Mashiah, 2024) This
contradiction raises an important research
question: How can the younger generation play
a more significant role in Indonesian politics,
and what are the challenges and opportunities
they face in the process?

This study aims to answer this question by
exploring the experience of William Aditya
Sarana as a concrete example of millennial
involvement in politics. The hypothesis
proposed is that millennials, with the support of
technology and social media, have great
potential to change the political landscape of
Indonesia, but they also have to face various
challenges that come from internal and external
resistance in the existing political system.

The significance of this research lies in its
contribution to a deeper understanding of
political dynamics in Indonesia, particularly in
relation to the role of the younger generation in
democracy. This research is expected to
provide new insights into how millennials can
be empowered to become agents of change in
politics, as well as how the political system can
adapt to accommodate their increasing
participation. In addition, this research will also
provide practical recommendations for young
politicians and political parties to harness the
potential of millennials in their efforts to win
future elections.

271

Contributing to the broader understanding
of digital political engagement, this study
highlights the role of social media in shaping
the new political landscape in Indonesia. By
providing empirical evidence on how young
politicians use digital communication strategies
to influence public opinion, the study offers
valuable insights into the evolving nature of
Indonesian democracy. It also sheds light on
the tension between traditional political actors
and emerging Yyouth-driven  movements,
demonstrating the complex interplay between
established power structures and new forms of
political participation.

The motivation behind this research stems
from the observed shift in the Indonesian
political landscape, where the younger
generation, empowered by digital tools, is
becoming increasingly influential. This shift
underscores the need for a deeper
understanding of how digital platforms are
transforming  political ~ participation  and
campaigning  strategies among  young
politicians. The study aims to document and
analyze these trends to provide valuable
insights for policymakers, political analysts,
and other stakeholders interested in the future
of Indonesian politics.

Given the rising influence of young
politicians and the critical role of social media
in modern politics, this research formulates the
problem as follows: How does the digital
engagement of young Indonesians and their
utilization of social media impact political
campaigns and election outcomes?
Additionally, how do traditional political actors
respond to this shift, and what does this mean
for the future of Indonesian politics? By
addressing these questions, the study seeks to
clarify the implications of youth-driven digital
engagement on the political process.
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The novelty of this research lies in its focus
on the intersection of youth engagement, social
media, and politics in Indonesia. While existing
studies have explored political engagement
among the youth, this research specifically

examines how digital platforms are
transforming  political ~ participation  and
campaigning  strategies among  young

politicians. The case of William Aditya Sarana
serves as a concrete example of this
phenomenon, offering a unique perspective on
the digital transformation of political
engagement in Indonesia and the potential for
more inclusive and participatory democratic
processes.

Despite the extensive coverage of political
engagement among the youth in previous
studies, there is a significant gap in
understanding the specific strategies and
impacts of social media on the political
influence of young politicians in Indonesia.
This research addresses this gap by providing a
detailed analysis of how digital communication
tools are being utilized by young politicians to
challenge traditional political norms and drive
change. By focusing on the specific context of
Indonesia, the study contributes to the global
discourse on youth political engagement in the
digital age.

If hypotheses are to be included, they could
be formulated as follows: First, the younger
generation's use of social media significantly
enhances their ability to influence political
outcomes and mobilize public support in
Indonesia. Second, young politicians who
effectively utilize digital communication
strategies are more likely to gain political
traction and challenge established political
actors. These hypotheses underscore the
transformative potential of digital engagement
in reshaping the political landscape, positioning
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young politicians as key drivers of change in
Indonesian politics.

The Regional People's Representative
Council of the Special Capital Region of
Jakarta (DPRD DKI Jakarta) serves as a vital
element in the governance of Jakarta,
Indonesia, performing legislative, budgeting,
and oversight roles. Additionally, the council
provides recommendations for mayoral and
regent candidates put forth by the Governor of
Jakarta. Currently, the DPRD DKI Jakarta
comprises 106 members, elected through an
open-list system from various political parties,
with elections held every five years. In the
2024 General Election, William Aditya Sarana,
representing the Indonesian Solidarity Party
(PSI), was re-elected as a member of DPRD
DKI Jakarta, marking his second term
following his initial victory in the 2019

election. His success in 2024, where he
received a remarkable 39,720 votes—the
highest among all candidates—garnered

considerable public attention. William's ability
to effectively leverage social media for
personal branding and constituent engagement
played a significant role in his electoral
success.  This highlights the growing
importance of digital platforms in modern
political campaigns, particularly for younger
politicians. In light of this, the research
question seeks to address the gap in
understanding youth involvement in politics by
exploring, “What specific strategies do young
politicians like William Aditya Sarana employ
on social media to influence election outcomes,
and what challenges do they face from
traditional political actors?” This question aims
to uncover the evolving tactics used in political
communication and the barriers young
politicians encounter within the established
political landscape.
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2. METHOD

The method used in this study involves an
in-depth exploration of political
communication  strategies and  personal

branding through social media, specifically
focusing on William Aditya Sarana's use of
these platforms. This study adopts a qualitative
approach aimed at understanding how William
effectively builds and manages his public
image within the political arena. The research
design is a case study with an in-depth
interview approach, where William Aditya
Sarana was explicitly chosen as the subject
based on specific criteria. He was selected
because of his significant success as a young
politician, demonstrated by his high vote count
and his effective use of social media to engage
with constituents. His re-election in 2024
further highlights the relevance of his political
communication strategy, making him an ideal
case for this study. Additionally, his status as a
prominent young politician facing the
challenges of navigating both digital platforms
and traditional political landscapes offers
valuable insights into the role of social media
in contemporary politics.

The interviews were conducted either face-
to-face in Jakarta or through an online platform
if necessary, depending on mutual agreement.
This flexible arrangement was chosen to ensure
a comfortable and open environment for the
interview, allowing for in-depth discussions.
The primary instrument used in the research
was a semi-structured interview guide,
carefully  designed to explore various
dimensions of William’s political
communication  strategies and  personal
branding efforts. The interviews were
documented through audio recordings and field
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notes, which were then analyzed using a
rigorous thematic analysis.

In this study, thematic analysis was
employed as the main data analysis technique,
and the process involved careful coding and
categorization of the data collected. Themes
were identified through a systematic coding
process, where relevant patterns and recurring
topics were highlighted. To enhance the
reliability of the findings, the themes were
validated by reviewing the data multiple times,
ensuring that the categories were grounded in
the interview responses. This validation process
included peer review and triangulation, where
different sources of data were cross-referenced
to confirm the themes. The analysis ultimately
provided a comprehensive narrative that
illustrates William’s communication strategies,
how they are implemented, and their
effectiveness in shaping his public image.
Through this detailed thematic analysis, the
study presents a transparent and robust
understanding of the political communication
strategies of a young politician in the digital
age.

3. RESULTS AND DISCUSSION

This research focuses on an in-depth interview
with  William Aditya Sarana, a young
politician known for his innovative political
communication  strategies and  personal
branding. The interview aims to uncover
William’s approach in using social media for
political campaigns as well as to build and
maintain his public image. The findings from
this interview provide a comprehensive picture
of how communication strategies and personal
branding are applied in the contemporary
political context.
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1. Political Communication Strategy:
William Aditya Sarana explained that his
political communication strategy relies heavily
on direct engagement with the public through
social media. In an interview, William
revealed:

"We live in a digital era, where direct
communication with voters is very important. |
believe that in order to build a strong
relationship with the community, | need to be
active on social media platforms such as
Instagram and TikTok. Through these
platforms, | can interact in real-time with
voters and convey my political message in a
more personal and engaging way."

This approach is in line with previous research
showing that social media plays a crucial role
in modern political communication. According
to Gomez-Vasquez (2024) , the use of social
media in politics allows politicians to build
closer relationships with voters and proactively
manage their public image. In addition,
research by Nurkholis (2024) highlights how
social media can be used to reach a wider
audience and to respond to rapidly developing
issues (Khair, 2024) .

William also stressed the importance of
consistency in political communication. He
stated:

"Consistency is key. | try to keep my political
message clear and consistent across social
media platforms. This way, voters know what |
stand for and what values | bring as a
politician."

Research by McCracken (2024) underlines that
consistency in political communication can
increase public trust and build a solid image.
In this context, the consistency of
communication implemented by William
Aditya Sarana seems to contribute to
increasing support and trust from voters.
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Research by McCracken (2024) underlines that
consistency in political communication plays a
crucial role in enhancing public trust and
establishing a solid and credible image for
political figures. Consistency in messaging not
only reinforces the key themes and values that
a politician stands for but also helps in
managing public perceptions by providing a
clear and stable narrative that voters can easily
recognize and relate to. This approach is
particularly important in an era where
misinformation and  rapidly  changing
narratives can easily confuse or disillusion the
public. By maintaining a steady and coherent
communication strategy, politicians can create
a sense of reliability and predictability, which
are essential elements in fostering public trust.
In the case of William Aditya Sarana, his
consistent communication style has been a
significant factor in building a positive and
trustworthy image among voters. William's
approach involves regularly engaging with his
audience through social media, where he
consistently shares updates, clarifies his stance
on key issues, and responds to public concerns
in a transparent manner. This consistency not
only reinforces his commitment to the values
he espouses but also demonstrates
accountability, as voters see him repeatedly
addressing important topics and maintaining a
steady dialogue. His actions, such as exposing
the controversial "Aibon Glue" budget
allocation, have further solidified his
reputation as a politician who is willing to
challenge the status quo and advocate for
transparency and  fiscal  responsibility.
However, the idea of convergence is
increasingly more perceivable with the
development of digital technology and the
communication network. Scholars offer
various taxonomies or categorizations to
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discuss media convergence
Hariyani, 2022).
Furthermore, William’s strategic use of digital
platforms to deliver a consistent message has
allowed him to effectively mobilize support,
particularly among younger voters who value
authenticity and direct communication. By
aligning his communication efforts with the
expectations of his target audience, William
has been able to build a loyal and engaged
following. His regular updates and clear
stances on issues resonate with voters who are
looking for politicians that not only promise
change but also demonstrate it through their
consistent actions and messages. This
approach has enabled William to not only gain
support but also to maintain it, as voters feel
connected to a politician who consistently
reflects their values and concerns.
Additionally, ~ William's  consistency in
communication helps to mitigate the impact of
negative attacks or misinformation that may
arise in the competitive political landscape. By
continuously reinforcing his core messages
and values, William is able to create a buffer
against misinformation, as his audience is
already familiar with his authentic stance. This
strategy not only builds resilience in his public
image but also strengthens voter loyalty, as
people are more likely to trust a politician who
consistently communicates in a
straightforward and transparent manner.

(Widjanarko &

2. Personal Branding:
William Aditya Sarana explained that his
personal branding focuses on the image of a
young, progressive and transparent politician.
In an interview, he explained:
"My personal branding is about being
authentic and open. | want voters to see me as
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someone who is close to them, who truly cares
about social issues and is ready to listen to
their voices. Social media is a very effective
tool to show who | really am and what | stand
for."

This approach is in accordance with the
findings of research by Zulkarnain (2024) ,
which shows that authenticity in personal
branding can increase public trust and support.
According to them, an authentic and
transparent image is often more acceptable to
voters than a fabricated or inconsistent image.

William also uses social media to showcase his
daily activities and involvement in local issues.
He explains:

"l often share my daily activities and
involvement in local issues through social
media. This helps voters feel more connected
to me and see how | am truly working for
them."

Research by Altamirano-Benitez (2024)
supports these findings by showing that
politicians who are active in sharing
information about their activities and their
involvement in local issues can build stronger
relationships with voters and enhance their
image as caring and involved politicians. This
proactive approach to communication not only
keeps the public informed but also fosters a
sense of connection and transparency that is
crucial in the political sphere. The preference
of the millennial generation's choice of
information media will in turn have
implications for the formation of knowledge,
attitudes, and political behavior of the
millennial generation (such as political
participation and their political choice
tendencies). At this stage, the preference of the
millennial generation's political information
media will have implications for the face of
politics in Indonesia. For this reason, this
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paper will examine social media as a choice of
political information media for millennials,
which will be seen from the motives of what
information the millennial generation wants to
satisfy from this media (Audina &
Wahyutama,  2023).  When  politicians
consistently update their constituents about
their work, initiatives, and stance on local
matters, they are seen as more accessible and
engaged, which can enhance their image as
caring, involved, and responsive leaders. This
strategy of open communication aligns with
the public’s growing demand for authenticity
and accountability from their elected
representatives. Convergence envisages the
integration of media and communication
landscape, spearheaded by digital technology,
in which the earlier boundaries between
content, audience, society, information
technology, and media become blurring
(Widjanarko & Hariyani, 2022). Politicians
who are visible and vocal about their efforts on
local issues are often perceived as more
approachable and in tune with the needs of
their communities. By sharing information
through social media, community meetings, or
public announcements, these politicians create
a narrative of active participation and
dedication to the issues that matter most to
their constituents. This visibility is particularly
important in today's digital age, where voters
expect immediate and ongoing access to
information about their leaders’ actions and
decisions.  Politicians who meet these
expectations by regularly communicating their
involvement in local concerns not only fulfill a
key aspect of modern political engagement but
also differentiate themselves from those who
are less transparent or less active in the public
eye.
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The effectiveness of this strategy is
particularly ~ evident ~ among  younger
generations and digitally savvy voters who
prioritize transparency and active engagement.
For these groups, a politician’s digital presence
and their willingness to share information
about their day-to-day activities and policy
efforts can be a decisive factor in gaining their
support. By regularly updating social media
platforms with content that highlights their
involvement in community projects, responses
to local issues, or interactions with
constituents, politicians can build a continuous
and positive engagement loop. This ongoing
interaction not only keeps the politician in the
public’s consciousness but also provides a
platform for addressing feedback and adjusting
strategies in  real-time, which  further
strengthens the relationship between the
politician and their voters.

3. Use of Social Media:
William Aditya Sarana uses social media not
only for political campaigns but also to build a
community of supporters. In an interview,
William stated:
"Social media has allowed me to build a solid
community of supporters. | can interact
directly with them, listen to their concerns, and
respond quickly. This gives me the opportunity
to strengthen support and address any issues
that may arise."
This finding is in line with research by Valdez
(2024) , which shows that social media allows
politicians to build communities of supporters
and to engage directly with voters. Social
media also provides a platform to amplify
political messages and reach a wider audience
(Moktar, 2024) . William acknowledges that
social media can also be challenging,
especially in dealing with criticism and
emerging issues. He explains:
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"l also have to be ready to face criticism and
issues that arise. Social media allows criticism
and negative feedback to spread quickly.
Therefore, it is important for me to respond
quickly and effectively to keep my image
positive and credible."”

Research by Jackson (2023) underlines that
social media can be a double-edged sword for
politicians, on the one hand providing an
opportunity to strengthen their image, but on
the other hand, demanding the ability to handle
criticism and emerging issues quickly and
effectively.

4. Impact on Public Perception
Interview findings suggest that William’s
communication strategy and personal branding
had a positive impact on his public perception.
William reportedly gained strong support from
young voters and urbanites who connected
with his message and image. He stated:

"| feel that the support | received came mainly
from young voters and urban people who are
active on social media. They felt connected to
the message and image | presented, and this
greatly influenced the results of my
campaign."

Research by Larsson (2021) supports these
findings by showing that images and messages
relevant to the target audience can increase
voter support and turnout. The strong support
from young voters and urban communities
reflects the effectiveness of William's
communication strategy and personal branding
in attracting and retaining support from these
key groups. William Aditya Sarana's
communication strategy serves as a compelling
example of this principle in action. His ability
to craft messages and visuals that appeal
specifically to young voters and urban
communities has played a crucial role in his
political success. William's approach goes
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beyond generic political messaging; it involves
a nuanced understanding of the preferences
and values of his audience, allowing him to
connect with them on a more personal and
relatable level. For instance, his use of social
media not only to share policy positions but
also to showecase his daily activities, personal
reflections, and engagement with community
issues, has helped him build a personal brand
that is both accessible and authentic. This
strategy not only attracts new supporters but
also fosters a sense of loyalty and ongoing
engagement among his followers.

The strong support William has received from
young voters and urban communities reflects
the effectiveness of his tailored
communication strategy. By consistently
addressing the issues that matter most to these
groups—such as transparency, accountability,
and social justice—William has positioned
himself as a politician who not only
understands their concerns but is also actively
working to address them. His strategic use of
digital platforms, where young and urban
voters are most active, ensures that his
messages are seen and heard in the spaces
where these audiences spend their time. This
approach not only maximizes his reach but
also enhances the perceived relevance of his
campaign, as voters are more likely to engage
with content that feels directly applicable to
their lives and communities.

William's personal branding has been a key
factor in retaining support from these
demographics. His image as a young, forward-
thinking, and approachable politician resonates
with voters who are often disillusioned with
traditional political figures. By positioning
himself as a relatable peer rather than a distant
authority figure, William bridges the gap
between politician and voter, creating a more
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inclusive and engaging political experience.
This personal branding strategy not only helps
in attracting initial support but also plays a
crucial role in maintaining it, as voters feel a
personal connection to William that extends
beyond policy agreements.

However, William also faces challenges in
dealing with negative feedback and issues that
require a quick response. He explains:
"Handling criticism and issues that arise
quickly is one of the biggest challenges. | have
to make sure that my responses are timely and
in line with my political message. This is an
important part of keeping my image positive
and credible.”

These findings reflect the complexity of
political communication in the digital age,
where politicians must manage negative
feedback and rapidly evolving issues.
Research by Anderson (2023) suggests that
politicians need to develop effective strategies
to handle criticism and to maintain their public
image positive in a rapidly changing social
media environment. The digital environment
has significantly altered the way information is
shared and consumed, with social media
platforms enabling the rapid spread of both
praise and criticism. This heightened visibility
means that politicians are constantly under
public scrutiny, with their actions and
statements being subject to immediate
feedback and widespread discussion. As a
result, the ability to effectively manage
criticism has become a critical skill for
politicians who wish to maintain a favorable
public perception and sustain voter support.

In the fast-paced world of social media,
delayed or inadequate responses can amplify
negative perceptions and allow criticism to
shape the public narrative. Politicians are
advised to address criticisms head-on,
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providing clear and concise explanations or
corrections where necessary. This proactive
approach not only demonstrates accountability
but also shows a willingness to engage with
the public and address concerns transparently.
By doing so, politicians can mitigate the
potential damage caused by criticism and
maintain control over their public image.

4. DISCUSSION

In exploring the results of the interview with
William Aditya Sarana, it is important to relate
the findings to existing literature and explain
the strategic implications and challenges faced
in the context of political communication and
personal branding in the digital era. This
discussion will explore in depth how William's
strategies resonate with previous theories and
research, and identify the contributions and
limitations of the approach used.

Political Communication Strategy

William Aditya Sarana effectively utilizes
social media to build direct and interactive
political communication with the public.
According to William, being active on social
media platforms such as Instagram and TikTok
allows him to interact in real time with voters
and deliver political messages more personally.
This statement reflects a significant change in
the way politicians communicate with voters in
the digital era.

Literature supports the importance of social
media in modern political communication.
(Nour, 2024) highlighted that social media
allows politicians to manage their public image
and interact with audiences directly. Social
media serves as a platform that not only allows
for effective delivery of political messages but
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also as a tool to build closer relationships with
voters. Research by (Adamczewska, 2024)
added that social media allows politicians to
respond to rapidly evolving issues, which can
affect public perception and campaign
outcomes.

In terms of message consistency, William
emphasized the importance of keeping political
messages clear and consistent across social
media platforms. Research by (Priyowidodo,
2024) shows that consistency in political
communication can increase public trust and
strengthen the image of politicians. Message
consistency allows voters to understand a
candidate's values and political positions,
which in turn can increase support and trust
from the audience. Anderson emphasizes the
role of consistency and authenticity in
managing public perception. Politicians who
consistently  communicate  their  values,
priorities, and actions are more likely to build a
resilient and trustworthy image. When criticism
arises, having a well-established, authentic
narrative can help counter negative feedback,
as the public is more likely to give the benefit
of the doubt to politicians whose actions align
with their stated beliefs. This consistency can
also serve as a buffer against the volatility of
social media, where fleeting trends and viral
moments can quickly shift public sentiment.

Personal Branding

William's personal branding focuses on his
image as a progressive and transparent young
politician. In an interview, William stated that
authenticity and openness are key aspects of his
personal branding. This approach is in line with
research by (Popova, 2023), which shows that
authenticity in personal branding can increase
public support and trust. Politicians who
successfully show an authentic and consistent
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image are often more accepted by voters than
those who are inconsistent or non-transparent.

William also uses social media to show his
daily activities and involvement in local issues.
Research by (Reveilhac, 2023) supports this
finding by showing that politicians who
actively share information about their activities
and involvement in local issues can build
stronger relationships with voters. This reflects
that direct involvement in local issues and daily
activities can increase trust and support from
voters who feel personally connected to
politicians.

Use of Social Media

William Aditya Sarana explained that social
media is not only used for political campaigns
but also to build a community of supporters.
Research by (Varea, 2023) shows that social
media allows politicians to build a solid
community of supporters and to engage directly
with voters. Social media platforms provide an
opportunity to amplify political messages and
reach a wider audience. (Tao, 2023) added that
social media allows politicians to proactively
manage their image and respond to rapidly
developing issues.

However, William also acknowledged the
challenges in dealing with criticism and
negative issues that arise on social media.
Research by (Ekman, 2023) underlines that
social media can be a double-edged sword for
politicians, on the one hand providing an
opportunity to strengthen their image, but on
the other hand, demanding the ability to handle
criticism and rapidly developing issues.
(Wawrzynski, 2022) suggest that politicians
need to develop effective strategies to handle
criticism and to maintain their public image
positive in a rapidly changing social media
environment.
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Impact on Public Perception

Interview findings suggest that William’s
communication strategy and personal branding
had a positive impact on public perception,
especially among young voters and urban
communities. Research by (Borja-Orozco,
2022) supports this finding by showing that
images and messages relevant to target
audiences can increase voter support and
turnout. The strong support from young voters
and urban  communities  reflects the
effectiveness of William’s communication
strategy and personal branding in attracting and
retaining support from these key groups.

William also faces challenges in dealing
with negative feedback and issues that require a
quick response. (Lukyanova, 2021) show that
politicians need to develop a well-thought-out
strategy to manage criticism and to ensure that
political messages remain consistent and
effective across situations. This research
reflects the complexity of political
communication in the digital age, where
politicians must manage negative feedback and
rapidly evolving issues.

Potential  Weaknesses in
Communication Strategy

One key challenge that William may face,
particularly with the rapid pace of social media,
IS maintaining authenticity and message
consistency. While research by (Ekman, 2023)
emphasizes the benefits of a consistent political
message, the dynamic nature of social media
can make it difficult to control the narrative
over time. Sudden controversies, viral posts, or
rapid changes in public sentiment can disrupt
even the most consistent messaging. Studies by
(Ekman, 2023) indicate that social media
platforms can amplify small missteps, and
without careful management, a single negative

Political
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incident can quickly escalate into a larger issue,
damaging a politician’s public image.

Limitations of Social Media in Political
Communication

Although William uses social media to
foster direct communication with voters,
research by (Lukyanova, 2021) suggests that
relying too heavily on these platforms can be
problematic. Social media users may represent
a specific demographic that does not fully
reflect the broader electorate. In William's case,
his appeal to younger and urban voters may not
translate as effectively to older or rural
populations who might engage less on
platforms like Instagram and TikTok.
Therefore, William’s over-reliance on digital
platforms may lead to gaps in his outreach

strategy, potentially alienating key voter
segments.
Comparison  with  Other  Political

Communication Strategies

Comparing William’s strategies with those
of other politicians could provide additional
insight. For example, examining how political
figures like Alexandria Ocasio-Cortez in the
U.S. or Emmanuel Macron in France navigate
similar digital platforms might shed light on
alternative strategies or common pitfalls. Both
figures have used social media to build a
youthful, progressive image, but have also
faced challenges in maintaining message
control amidst political polarization and social
media criticism. By analyzing such cases, it
becomes possible to assess how adaptable and
resilient William’s approach is in comparison
to other global figures, particularly in handling
criticism or navigating contentious issues.

Suggestions for Improvement

William may benefit from diversifying his
communication channels beyond social media.
While digital platforms provide immediacy and
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accessibility, research by (Bruycker, 2021)
highlights the importance of supplementing
these with traditional media and in-person
engagement. This could help William broaden
his appeal and strengthen his connection with
diverse  voter  segments.  Furthermore,
developing a more robust crisis communication
strategy to handle online criticism and sudden
controversies would be essential, as suggested
by Enli and Skogerbg (2019). Balancing
transparency with carefully crafted responses
can help maintain a consistent and authentic
public image during critical moments

Persamaan ditulis menggunakan format rata
tengah dan diberi nomor yang ditulis di dalam
kurung yang ditempatkan di margin kanan dari
baris persamaan tersebut. Persamaan sebaiknya
dituliskan menggunakan MS Equation pada MS
Word. Persamaan (1) menunjukkan contoh
penulisan persamaan.

s=v.t (1)

5. CONCLUSION

This study shows that William Aditya
Sarana's political communication and personal
branding strategies are effective in building
strong relationships with voters and in shaping
public perception. The use of social media as a
tool for political communication and personal
branding has been proven to have a positive
impact on voter support, especially among
young voters and urban communities.
However, the challenges in dealing with
criticism and negative issues indicate that
politicians need to develop mature strategies to
manage their image in the rapidly changing
digital era. These findings provide a strong
basis for further research on political
communication and personal branding and their
contribution to political success in the context
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of social media. This study provides valuable
insights into how young politicians can
leverage social media and personal branding to
achieve political success. The findings suggest
that success in political communication and
personal  branding  requires a  deep
understanding of the target audience,
consistency in messaging, and the ability to
handle criticism effectively.

The main contribution of
deeper understanding of
communication  strategies and  personal
branding can be applied in the context of
contemporary politics. The findings can be
applied to further studies on political
communication strategies in the digital era and
their influence on public perception. In
addition, this study also provides insight into
the challenges politicians face in managing
their image and dealing with negative issues on
social media.

Although this study provides significant
insights, there are some limitations that need to
be considered. First, this interview only
involved one politician, William Aditya
Sarana, so the findings may not be fully
representative of other politicians with different
backgrounds and strategies. Second, this study
relies on in-depth interviews that may be
affected by subjective biases from the
interviewees. Therefore, it is important to
conduct additional research involving more
politicians and using diverse research methods
to obtain a more comprehensive picture of
political communication and personal branding
in the digital era..

this study is a
how political


http://www.ejurnal.stikpmedan.ac.id/
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1534759360&1&&

Cmmwmm

oMMUNIQUE

https: www.ejurnal.stikpmedan.ac.id
Vol. 7 No. 2, 14 April 2025
e-ISSN LIPI: 2622-7290

O sinta

DAFTAR PUSTAKA

Adamczewska, K. (2024). Interactive Election
Campaigns on Social Media? Flow of
Political Information Among Journalists
and Politicians as an Element of the
Communication Strategy of Political
Actors. Journal of Information
Technology and Politics, 21(1), 23-37.
https://doi.org/10.1080/19331681.2023.22
22717

Altamirano-Benitez, F. (2024). Personal
Branding and Communication 2.0 of
Iberoamerica Presidents. In Smart
Innovation, Systems and Technologies
(Vol. 375, pp. 431-440).
https://doi.org/10.1007/978-981-99-7210-
4 40

Anderson, B. R. O. G. (2023). Cartoons and
Monuments: The Evolution of Political
Communication under the New Order. In
Political Power and Communications in
Indonesia (pp. 282-321).
https://api.elsevier.com/content/abstract/sc
opus_id/85180063157

Audina, Z., & Wahyutama, W. (2023). Media
Sosial sebagai Preferensi Sumber
Informasi Politik Generasi Milenial.
Jurnal Pendidikan Tambusai, 7(2),
16097-16105.

Borja-Orozco, H. (2022). Political
consumerism: communication strategies
based on ideological and performance
voting. Revista Latinoamericana de
Psicologia, 54, 12-22.
https://doi.org/10.14349/rlp.2022.v54.2

Bruycker, 1. De. (2021). The People’s
Champions? Populist Communication as a
Contextually Dependent Political Strategy.
Journalism and Mass Communication
Quarterly, 98(3), 896-922.
https://doi.org/10.1177/107769902199864
8

Ekman, M. (2023). Media criticism as a
propaganda strategy in political
communication. Nordic Journal of Media
Studies, 5(1), 115-133.

https://doi.org/10.2478/njms-2023-0007

Ekman, M. (2024). Parasitic news: Adoption
and adaption of journalistic conventions in
hybrid political communication.
Journalism, 25(2), 295-312.
https://doi.org/10.1177/146488492211369
40

Gomez-Vasquez, L. (2024). Personal branding
strategies in online hashtag communities:
the case of #AcademicTwitter. Research
in Learning Technology, 32.
https://doi.org/10.25304/rlt.v32.3098

Gorbatov, S. (2024). Work does not speak for
itself: examining the incremental validity
of personal branding in predicting
knowledge workers’ employability.
European Journal of Work and
Organizational Psychology, 33(1), 40-53.
https://doi.org/10.1080/1359432X.2023.22
76533

Gorgulu, S. (2024). Journalism practice and
personal branding on social media: A
review of freelance youtuber journalists.
In New Trends in Marketing and
Consumer Science (pp. 249-260).
https://doi.org/10.4018/979-8-3693-2754-
8.ch013

Jackson, K. D. (2023). Political Power and
Communications in Indonesia. In Political
Power and Communications in Indonesia.
https://api.elsevier.com/content/abstract/sc
opus_id/85180052188

Khair, N. (2024). Personal Branding through
Perfume in the Middle East: Investigating
the Role of Fragrance in Self-Presentation,
Impression Management, and Cultural
Identity. Fashion Theory - Journal of
Dress Body and Culture.
https://doi.org/10.1080/1362704X.2024.23
47024

Kongsri, N. (2024). Key aspects of personal
brand identity in social media commerce:
Impact on successful personal branding.
International Journal of Data and
Network Science, 8(4), 2663-2676.
https://doi.org/10.5267/j.ijdns.2024.4.012

Krishna, R. M. (2024). Current Trends in


http://www.ejurnal.stikpmedan.ac.id/
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1534759360&1&&

Cmmwmm

OMMUNIQU

E

https: www.ejurnal.stikpmedan.ac.id
Vol. 7 No. 2, 14 April 2025
e-ISSN LIPI: 2622-7290

O sinta

Cyberspace Technology: Exploring the
Influence of Celebrity and Influencer
Personal Branding on Social Media and its
Effect on Cultivating Brand Loyalty.
Nanotechnology Perceptions, 20, 455—
460. https://doi.org/10.62441/nano-
ntp.v20iS5.40

Larsson, A. (2021). The rise of Instagram as a
tool for political communication - A
longitudinal study of European political
parties and their followers. New Media &
Society, 25.
https://doi.org/10.1177/146144482110341
58

Lukyanova, G. V. (2021). Influence of
Communication Strategies on the
Structure of Political Discussions. In
Proceedings of the 2021 Communication
Strategies in Digital Society Seminar,
ComSDS 2021 (pp. 126-129).
https://doi.org/10.1109/ComSDS52473.20
21.9422879

Mashiah, 1. (2024). The Rhetoric of Innovation
in Non-Tech Personal Branding: Utilizing
Tech Buzzwords as a Strategy for Political
Messaging. Political Studies Review.
https://doi.org/10.1177/147892992412346
11

McCracken, S. (2024). Learning from myth to
empower individuals to create long-lasting
narratives and personal branding in
organizations. In Transformational Sales
Leadership: Sales Leader Perspectives
(pp. 107-123).
https://doi.org/10.4324/9781003330424-7

Moktar, B. (2024). Analysis of Marketing Mix
on Consumer Preferences in Purchasing
Wuling Cars with Personal Branding as
An Intervening Variable in North Sumatra
Province. Journal of System and
Management Sciences, 14(1), 398-417.
https://doi.org/10.33168/JSMS.2024.0123

Nour, M. M. (2024). Political Leaders’
Communication Strategies during
COVID-19 in Highly Infected Countries:
A Scoping Review. In Healthcare
(Switzerland) (Vol. 12, Issue 6).

283

https://doi.org/10.3390/healthcare1206060
7

Nurkholis, B. S. (2024). An Exploration
Balinese Culture of Personal Branding by
Edwin Gustiana. In Studies in Systems,
Decision and Control (Vol. 516, pp. 575—
584). https://doi.org/10.1007/978-3-031-
49544-1 51

Popova, O. V. (2023). Political Trust of the
Russian Youth Through the Prism of
Communication Strategies Choice.
Galactica Media: Journal of Media
Studies, 5(3), 79-101.
https://doi.org/10.46539/gmd.v5i3.362

Priyowidodo, G. (2024). Political Influencers
on Social Media: Language Used and
Content of Communication Strategy of
Indonesian Politicians’ Twitter Accounts.
Jurnal Komunikasi: Malaysian Journal of
Communication, 40(1), 99-199.
https://doi.org/10.17576/JKMJC-2024-
4001-06

Reveilhac, M. (2023). The Influences of
Political Strategies and Communication
Styles on Political Candidates’ Online and
Offline Visibility. Journal of Political
Marketing.
https://doi.org/10.1080/15377857.2023.22
54709

Schnabel, J. (2024). Multilevel governance and
political leadership: crisis communication
in Germany, Italy, and the United
Kingdom during the COVID-19
pandemic. Journal of European Public
Policy, 31(9), 2719-2747.
https://doi.org/10.1080/13501763.2023.21
99784

Schirmann, L. (2024). The impact of local
protests on political elite communication:
evidence from Fridays for Future in
Germany. Journal of Elections, Public
Opinion and Parties, 34(3), 510-530.
https://doi.org/10.1080/17457289.2023.21
89729

Tao, W. (2023). Are repeated stories a good
strategy?: Focusing on narrative
persuasion in digital political


http://www.ejurnal.stikpmedan.ac.id/
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1534759360&1&&

OMMUNIOQU

https: www.ejurnal.stikpmedan.ac.id
Vol. 7 No. 2, 14 April 2025
e-ISSN LIPI: 2622-7290

O sinta

communication. In Narratives in Public
Communication (pp. 31-57).
https://doi.org/10.4324/9781003375760-3

Valdez, C. (2024). The perceptions and
experiences of human resources recruiters
regarding LinkedIn as an online personal
branding representation of recent business
graduates. International Journal of
Technology Marketing, 18(1), 20-33.
https://doi.org/10.1504/1JTMKT.2024.135
667

Varea, B. N. (2023). Communication strategies
in divergence: between rigor and
manipulation. A comparative analysis of
the political communication of the United
States and Spain during the initial stage of
the COVID-19 crisis. Revista Latina de
Comunicacion Social, 2023(81), 275-296.
https://doi.org/10.4185/RLCS-2023-1899

Wawrzynski, P. (2022). Pride and Compassion:
How Emotional Strategies Target
Audiences in Political Communication?
Central European Journal of
Communication, 15(3), 416-433.
https://doi.org/10.51480/1899-
5101.15.3(32).5

Widjanarko, P., Alfiah, J., Ariestyani, K.,
Yusuf, K., Sudarmanti, R., Wahyuti, T.,
Utami, A. B., Purbaningrum, D., &
Hutapea, E. B. (2023). Ragam Nuansa
Literasi Media. PT Rekacipta Proxy
Media.

Widjanarko, P., & Hariyani, L. (2022). Media
Convergence-Deconvergence-Coexistence
Triad in Indonesia: The Case of Liputan6.
com. Jurnal ASPIKOM, 7(2), 29-45.

Zulkarnain, A. (2024). Virtual Personal
Branding Education Workshop for
GenlUS School Students Using
Framework for Innovation Participatory
Design Method. In Advances in Science,
Technology and Innovation (pp. 77-88).
https://doi.org/10.1007/978-3-031-48453-
78


http://www.ejurnal.stikpmedan.ac.id/
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1534759360&1&&

